Corporate & Commercial — case study

Arik Air

Objectives — The PR Office was
appointed by Nigerian airline Arik Air
to:

eL.aunch Arik Air International in the UK

*Build awareness of the brand amongst
targeted audiences

*Create a distinctive personality for the
brand

*Make Nigerians proud to travel on
their ‘national airline’

Strategy — The PR programme,
developed and being implemented by
The PR Office, has been designed to
make Arik Air International
synonymous with and a champion of
all things Nigerian.

Activity — The PR Office provides Arik
Air with consultancy on corporate
representation, media relations,
communications support, events
management and sponsorship
strategy.

A selection of results to date include:

*Press interviews for the Chairman with
Daily Mail, Daily Express, Aerospace
International, Invest in Nigeria, African
Business, TTG, Flight International,
Airline World, African Business,
Financial Times

+Crisis communications plan for Arik Air

*Organised corporate lunch at The
Dorchester for the launch of the airline

*Development of a sponsorship
strategy for Arik Air for corporate and
community purposes as well as
advising on a corporate social
responsibility programme
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